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Abstract 
This study examines the impact of organizational communication on human 
resource management architecture which is conducted in one of the 
governmental agencies. This research is an applied research and is a 
descriptive survey. Data collected using questionnaire consisted of three 
parts, first, demographic information. Second, effective organizational 
communication assessment which is based on six components of Robbins 
model and consists of 37 questions. Third, measurement of human resource 
management architecture which consists of 19 questions from (readers et. al 
2012). as reliability and validity of measuring instruments confirmed, 
population of this study is managers and employees of Khorasan-e-Razavi, 
which 280 of them randomly selected as the study sample. Data Analyzed 
using SPSS and LPS software. results show that effective organizational 
communication has a significant positive relationship with human resource 
management architecture and contribute to its implementation. 
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motivational HRA, Values-Based HRA, Strategic HRA, Administrative 
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Abstract 
Experts believe that human resource system due to causal ambiguity and 
complexity can create competitive advantage as a valuable, rare, inimitable 
and non-substitutable source, but few supporting studies have been conducted. 
This study investigates the relationship between high performance work 
system and organizational entrepreneurship while investigates the moderating 
role of HR system strength. data was gathered from 242 knowledge employees 
of five premier dairy production companies in Mazandaran province. 
Reliability of the measures was evaluated by Cronbach's alpha and construct 
validity was evaluated by confirmatory factor analysis. The hypotheses were 
tested using hierarchical regression based on Baron and Kenny's method. 
According to the results of this study, HPWS has positively significant effect 
on organizational entrepreneurship. Also, HR system's strength moderates the 
relationship between the independent and dependent variables. results show 
that only considering content of HR system is not enough, but HR system 
must be strong enough to differentiate an organization from others and create 
competitive advantage.  

 
Keywords: High Performance Work System, Organizational Entrepreneurship, 
HR System's Strength 
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Abstract  
Public service advertises are an important issue in social marketing, increase 
public awareness and develop possible solutions to issues relating public and 
beliefs, attitudes, and affecting behaviors. This study aims to review the 
impact of public service advertises on intention to donate, considering the 
role of mediator secretion of oxytocin hormone. Considering Experimental 
study, this research designed having retest and posttest with an experimental 
group and a control group. Statistical populations were female students of 
Mazandaran University. Through the matched sample for the test group and 
control group, 10 cases were detected. In this study, people exposed to film 
type of public-service advertising. blood sample was taken from each 
individual before and after each film.  Finally, participants were answered a 
questionnaire that aims to measure the variable of intention to donate. To 
analyze the data and test the hypotheses, SPSS18 was used.  results show 
that there was no significant difference and public service advertising has no 
effects on intention to donate with and without mediator secretion of 
oxytocin hormone and research hypotheses were rejected.  
 
Keywords: Public service advertising, Secretion of the oxytocin hormone, 
Intent to donate, Behavior.  
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Abstract 
Today, the ethical leadership has important effect on performance of knowledge-
based organizations. On the other hand, organizational identification and 
organizational trust as mediator variables facilitate the relationship between ethical 
leadership and performance of organizations. Therefore, the purpose of this study 
was to investigate the impact of ethical leadership on task performance and 
organizational creativity with mediating role of organizational identification and 
organizational trust. The participants consisted of 204 employees of Jahad 
Agricultural Organization of Khuzestan that were selected by stratified random 
sampling method. The instruments that were used in this study include: Ethical 
leadership questionnaire of Brown, Treviño, & Harrison (2005), job performance 
scale of Williams & Anderson (1991), organizational identification scale of Kreiner 
& Ashforth (2004), organizational trust Questionnaire of Schoorman & Ballinger 
(2006), and organizational creativity scale of Ganesan and Weitz (2004). Fitness of 
the proposed model and indirect effects was examined through structural equation 
modeling and bootstrap procedure. Findings indicated that the proposed model fit 
the data properly. The results also indicated that ethical leadership directly and with 
mediating role of organizational identification and organizational trust had impact on 
task performance, and also with mediating role of organizational identification had 
impact on organizational creativity. This research suggests that there need to provide 
conditions to promote ethical leadership, organizational identification and 
organizational trust to increase task performance and organizational creativity. 
 
Keywords: ethical leadership, organizational identification, organizational 
trust, task performance, organizational creativity.  
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Abstract  
emergence of new technologies especially information and communication 
technologies leads to forming a new approach in the government that is 
called electronic government. E-government has changed the way and 
quality of providing services to citizens. E-government has three generations 
which its third generation is called smart government that indeed is the main 
purpose of the e-government. Although most of countries are transitioning 
from first generation of e-government (i.e. informationalization) to second 
generation (i.e. electronic transformation) but few countries are transitioning 
to third generation (i.e. smart government).  The purpose of this research is 
to provide a comprehensive framework in order to deploy a smart 
government and analyze the related policies, laws, rules and regulations of 
the country in terms of coverage of the proposed framework's dimensions. 
For this purpose, document analysis method with systematic review of the 
literature and comparing different researches results were used. Base on 
those studies a new framework composed of two layers and eight dimensions 
is provided for smart government deployment which citizens are in the 
center of the framework. Then using qualitative content analysis method 
with inductive approach, related policies, laws, rules and regulations of Iran 
were analyzed and dimensions which require more attention were identified. 
Finally, policy recommendations are provided for policy makers in order to 
develop smart government on Iran.  

  
Keywords: smart government, e-government, content analysis, policy, rules 
and regulations 
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Abstract 
If the organizational excellence models employ correctly, they would be 
effective tools for institutionalizing organizational concepts & values, 
employing self-assessment methods, organizational learning and continuous 
improvement in the organizations. And also it will provide recognition of the 
best processes. Islamic Republic of Iran Police tries to design and 
operationalize its excellence models, but the proportionate excellence 
patterns  that  can  be  applicable  for  Islamic  Republic  of  Iran  Police,  hasn’t  
designed and executed yet. So the subject of this research is to design an 
organizational excellence model in Islamic Republic of Iran Police. To 
develop this model weights of criteria has obtained using analytical 
hierarchy process (AHP) and relationships between criteria has determined 
using DEMATEL method. results show that leadership criteria has the 
highest score between enablers and the most effectiveness on others. 
Additionally, client results have the highest score between results and is the 
main receiver between other criteria. Finally a hierarchy method to prioritize 
improvement projects has suggested.  
 
Keywords: excellence model, police, mixed method, AHP, DEMATEL 
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Abstract 
In today's competitive world, role of employees is more important than ever, 
organizations are looking for employees who use all their efforts toward 
organizational goals. this research aimed to investigate the effect of social 
capital on Achieving to necessary mechanisms in order to increase perceived 
organizational support. This survey was based on all 220 employees of the 
Alborz Insurance Company in Tehran as the research population and 
According to Krejcie & Morgan’s Table (1970), the sample size for this 
study is 140. This study was conducted using stratified random and 
proportional method., this study was conducted using descriptive 
correlational and questionnaire was used for data collecting. In order to 
determine the questionnaire reliability, Cornbach alpha were used and its 
content validity determined by opinions of faculties of management as well 
as the confirmatory factor analysis. Analysis of data was conducted using 
SPSS16 and LISREL8.5. Also path analysis technique was used to test the 
hypothesis. The results show that social capital has a positive and significant 
effect on perceived organizational support; Also relational dimension 
is the most influential dimension among dimensions of social capital in 
employees of Alborz Insurance Company. 

 
Key words: perceived organizational support, social capital, social exchange 
theory. 
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Abstract 
Innovation can Create competitive advantage and consequently the company 
success. Innovation in business models is a new them and Companies act 
based on innovative business models to create and deliver greater value for 
their customers. Innovation in business model includes not only 
technological innovation or organizational innovation but also strategic 
innovation witch is sharing and increasing knowledge resource and 
managerial skills. Thus the important role of customer knowledge 
management which is based on strategic innovation in business models, can 
be identified. this study evaluated the ability of customer knowledge 
management capability of organizations to create innovative business model. 
Conceptual model based on the relevant literature is presented and tested. 
This research is practical and survey- analysis. company of creating custom 
cars in Iran Khodro (APCO) is the study case of this research. Path analysis 
and structural equation modeling was used for testing the research model. 
results show that if Organizations use the customer knowledge management 
to improve their skills in creating customized products and Create better 
conditions for optimal decision and design better consumer experience, they 
can achieve business model innovation by creating value based on the 
success of customers and increasing sales volume . 

Key words: business model, business model innovation, customer 
knowledge management, value creation 
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Abstract 
By the increasing development of urbanization in Iran and the urban 
population increase namely in Tehran Metropolis, we are faced with the 
increase of citizens demands. Thus, we cannot ignore environment and 
familiarity with the environment variables, the lack of consideration of cities 
capacity, the lack of consideration of the condition of each effective variable 
lead into some problems including poverty, unemployment, inflation, 
environment pollution, destruction of infrastructures and conflict. Also, they 
influence the political management, social and economic resources 
management, formulation of executive policies, urban planning and etc. 
Normally managers take centralized decision making approach to eliminate 
the negative effects and try to control the conditions and this issue creates 
new challenges. Therefore, urban management should consider basic 
solutions to urban problems. Thus, good urban governance is introduced as a 
paradigm in cities management in which the government, citizens and 
private sectors participate in a horizontal and super department process. The 
criteria of good urban governance are based on 7 key principles including: 
sustainability, efficiency, equity, participation, responsiveness and 
accountability, security and decentralization. The present study determined 
and introduced good urban governance indices and presented a model of 
evaluation of the indices, then, some recommendations were proposed to 
increase the indices to improve and optimize the current condition 
performance. 
 
Keywords: Urban management, Good governance, Community resource 
management, Citizen Participation 
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Abstract 
The purpose of this paper is to develop a process model (Including input, 
throughput and output) to manage corporation strategic resources. with 
taking a competitive and strategic approach to corporate resources 
management, a new classification of resources was developed. in addition to 
the classification of resources (into the internal / external, tangible / 
intangible and financial / human / physical / organizational), they categories 
from competitive perspective in three groups of resources owned by 
organization, resources owned only by rivals, and free resources  (owned 
neither by competitors nor by organization). Then by assumption of “the 
necessity of establishing a link between resources and key success factors”, 
it determined that "strategic" is not permanent attribute for some resources 
and strategic levels of resources will be different in accordance to key 
success factors. Accordingly, with revising general steps of resource 
management, a new five steps model of resource management and its 
affecting factors was developed. Finding of this theory-building inquiry, 
which conducted based on Lynham theory-building methodology, is a 
scientific and applied model that can be served both as a conceptual model to 
conduct research and as an applied model to investigate and improve 
corporates’ resource management system.  

 
Keywords: management, strategic resource, process model, Organization. 
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