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Abstract  
In recent years, Transmit and distribute organizational knowledge among 
employees which leads to functional synergistic in organizations, has found 
particular importance. Managers also have shown further interest in this 
subject, so more research has been leaning to the field. Reviewing literature 
showed that most research has been done on the subject of knowledge-
sharing in organizations and there is no research has been done in Iran with 
the approach of knowledge hiding. Therefore the main issues of this study 
are factors causing the phenomenon of knowledge hidingin in organizations 
based on solutions. Software companies and professionals formed the 
research population. Grounded theory used based on 17 categories which 
formed a conceptual model which is presented in the paper. 
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Abstract 
The main goal of this study was designing and fiting a model of relationships 
among the components of intellectual capital and innovative behavior, with 
the Intervention role of knowledge sharing. So, the study was descriptive-
applicant that followed correlation strategy. The populations for this study 
were line employees of Tehran’s hospitals; and due to the wide dispersion, 8 
hospitals were chosen as key clusters. The research data were collected using 
standard questionnaires. The data were analyzed using structural equations. 
The findings of research show that intellectual capital doesn’t affect 
innovative behavior directly, but interventioan of knowledge sharing 
increases the correlation coefficient between them. On the other hand, the 
findings show that intellectual capital does not have direct relations with 
knowledge sharing. Besides the attitudes and subjective norms of employees 
affect the intention of to knowledge sharing; and this help to improve the 
relationship amonge intellectual capital and innovative behavior.  

 
Keywords: Innovative Behavior, Inttelectual Capital, Human, Social and 
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Abstract 
The general aim of this research is to determine the relationship between 
transactional-transformational leadership style of principals and organizational 
silence of teachers at Junior High Schools in Rey City in academic year of 2012-
2013. In this study descriptive and correlation methods were applied. Statistical 
universe consisted of all teachers (1374people) of guidance schools in Rey City 
including 468 men and 906 women. 312 teachers including198women 
and114men, were selected by Stratified Random Sampling. Data gathered using 
two questionnaires including multifactor questionnaire of leadership by Bass 
and Avilio (2000) and the researcher-made questionnaire for organizational 
silence. Both questionnaire were reliable considering Cronbach's Alpha. The 
research data was studied and analyzed using enter and stepwise regression and 
T-test (2variables and 1variable). 

The results showed that transformational and transactional leadership styles 
of managers is able to predict 0/10 of teachers’ organizational silence. Among 
transformational leadership style dimensions, intellectul stimulation dimension 
has a negative and significant relation with organizational silence. Among 
transactional leadership style dimensions, management-by-exception passive 
dimension is a positively and significantly related to organizational silence. 
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Abstract 
Transition from the industrial age to the knowledge era has led to a paradigm 
shift in employer and employee relationship. Paying more attention to talent 
supply and demand diagram led to more focus on talented personnel in 
organizations. Winning the war for talent, organizations need to recruit more 
business for themselves through the creation of an attractive and distinctive 
brand. Since organizations have problems in creating a distinctive brand, it 
would be based in the employer's interest. The present study is an attempt to 
answer the question that how an attractive employer based on the employer's 
distinctive branding will be created. Based on the existing literature the 
conceptual model designed and tested in order to answer the above question. 
Statistical analysis of the results shows that when an employer creates the 
brand based upon the needs of the target group, differentiated EVP, people 
strategies, brand consistency, employer brand communication and metrics of 
employer branding led to the employer attractiveness in all aspects. 
 
Keywords: Employer Attractiveness, Employer Brand, Differentiated 
Employer Value Proposition, Brand Consistency, People Strategy 
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Abstract 
The Competitive Intelligence is the energy resulting from the systematic 
process of collection, review, and analysis of the information of 
environment, competitors, customers, suppliers, and market trends. It should 
be mentioned that Iran includes multiple subcultures. Now the major 
question that arises is whether we can try to promote competitive 
intelligence in an environment consisting of subcultures, without benefiting 
from cultural intelligence and compatibility with different cultures, or not? 
This research seeks to design a developed & organized framework in regards 
to the concepts of “Cultural Intelligence” and “Competitive Intelligence” in 
connection with each other and in Iranian knowledge based corporations; It 
also tries to take action towards development of borders of the knowledge 
available in this area. This research is of an applied type, with surveying 
nature. The required data has been collected through a premeditated 
sampling, from Iranian knowledge-based corporations, being active in 
Information Technology. Structural Equation method and SmartPLS 
software were used for data analysis. The results indicate that the Cultural 
Intelligence affect the Competitive Intelligence of Iranian Knowledge-Based 
Corporations. 
 
Keywords: Cultural Intelligence, Competitive Intelligence, Knowledge-
Based Corporation  

                                                                                                              
* Corresponding Author E-mail: khashei@atu.ac.ir 



Organizational Resources Management Research  ______________________  Vol.5, No.1, Spring 2015  

160  

 
Studying the Impact of Transformational Leadership 

on Empowerment in Mediating with Learning 
Orientation 

 
M. Borbor Jafari1, A. A. Rastegar2*1 

 
1. M.A. of Business Management, Semnan University, Semnan, Iran 
2. Associate Professor of Organization Behavior, Economic and Management Faculty, Semnan University 
 

Receive: 2013/6/11               Accept: 2014/4/21 
 

Abstract 
Today organizations increasingly are faced with dynamic and changing environments 
and In order to survive and have their own dynamics, they have to be reponsive to 
environmental changes. Since scholars and intellectuals know the human resources as 
one of the most important element of change in the organization, leadership would be 
a key element. The importance of leadership is because of leaders achieve goals 
through their influence on followers. Also skilled and empowered employees are 
important to achieve the organization's goals and aspirations. On the other hand, today 
more than ever, an organization's competitive advantage depends on the organization 
knowledge, knowledge using method, speed of adaptation to changing environments 
and pace of access to new knowledge. Organizations that are oriented towards 
learning and more effective use of taught, are achieved opportunities to gain greater 
efficiency, speed and profitability. According to importance of this topic, in this study 
a conceptual framework to assess the impact of transformational leadership on 
empowerment in Semnan University has been developed. This research from the 
aspect of aim is an applied research and from the aspect of the manner of data 
collection is a descriptive research and of the correlation type. 133 questionnaires has 
been collected from the personnel of the Semnan University. Data analysed useing 
lisrel software. Finally, the results indicated that there is a significant and positive effect 
of transformational leadership on learning orientation and employee empowerment 
.Learning orientation has no impact on the empowerment and also the results showed 
that transformational leadership and learning orientation account for 61% of 
empowerment. 
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Abstract 
Using the Correct Pattern of Consumption to achieve stable and optimal 
patterns of consumption and use of resources, not only can increase 
productivity but also can increasing possibility of a successful crossing of 
probable future economic downturns. Productivity means using least resources 
most effectively to achieve growth and prosperity in all concerning aspects. 

The Main Objective of This Study was to investigate factors influencing 
the productivity of employees with regard to the mediator role of Correct 
Pattern of Consumption variable. The statistical population includes all 
government employees in Kermanshah that among them a sample of 371 
individuals was selected by The Stratified approach using the Cochran 
formula. For Collecting Data, questionnaire was used. Based on the research 
literature, a model showing influence of selected variables has been tested 
using LISREL software. The results showed that all factors have significant 
and positive effects on the productivity. Considering this relationship, and 
taking indirect correct pattern of consumption Mediator variable into account 
there are significant and substantial effects. Amount of the model fit indexes 
(GFI=1, AGFI=0/98) demonstrate suitability of the research model.  

 
Keywords: Correct Pattern of Consumption, Mediator Variable, 
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