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Abstract 
There is a close relationship between economic growth and energy 
consumption. Price is one of the most important parameters which affect 
energy demand and consumption. Thus, investigating the factors which 
affect the pricing of different forms of energy is very important. The purpose 
of this study is to identify and rank the most important factors that influence 
the pricing of renewable energy in Iran. In this study, we use Analytic 
Network Process to combine social, economic and environmental aspects in 
order to provide a comprehensive view about the most important factors 
affecting renewable energy pricing in Iran. The results show that in 1392, 
economic, financial & technical factors are respectively the most important 
factors in pricing of renewable energies in Iran.  
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Abstract 
The Success of organizations and corporations depends heavily on the 
innovation and management of personnel's ideas and suggestions. The 
usability as a key indicator in assessing human resources and organizational 
systems can help managers to ensure higher level of performance. This paper 
offers a framework for assessing idea and suggestion management systems 
based on usability in 4 proposed systems. This descriptive and analytical 
study was carried out during 2012-2013 in Lorestan Gas Company. Data 
gathering was done using a researcher-made questionnaire and the validity 
of questionnaire was confirmed by academicians and practitioners and its 
reliability was verified through conducting a pre-test in 20 participants with 
a Correlation Coefficient of 0.92. Results indicate that the most usable 
suggestion systems has the highest participation rate and the least usable 
ones attracted the least suggestions from personnel. 

 
Keywords: Ideas Management, Suggestion System, User Centered Design, 
Usability, Personnel Participation. 
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Abstract 
The aim of this research is to identify and rank the effective factors of 
employee transfer in BIPC Basparan petrochemical company through 1388-
1390. Identifying and ranking the factors of the employees transfer in 
production units such as BIPC Basparan petrochemical company can be 
regarded as an effective step in reducing the turnover of skillful and elite 
employees. The research has applied and holistic approach and the research 
population include all employees of Basparan petrochemical company. In 
order to gather the criteria and indicators ,two questionnaires have been used 
in two stages. At the first step, the reasons behind the employees transfer 
were identified by library and internet-based research, in addition to 
interviewing with the experts. At the second step, the questionnaire number 
2 was exploited in order to make pair comparisons and eventually 
prioritizing the key factors affecting the employee transfer. After pair 
comparisons between standards, the importance levels of factors were 
identified. According to the results, the level of job satisfaction ranks first, 
followed by organizational commitment, empowerment, organization 
structure, organizational leadership, absence and lack of punctuality. 
 
Keyword: Organizational Commitment, Job Satisfaction ,Empowerment, 
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Abstract 
This research is conducted on the basis of the relational view of competitive 
advantage. In this view, competitive advantages are created by not only corporate-
level resources but by inimitable capacities and mixed into dynamic relations. The 
main purpose of this paper is to analyze and quantify the impact of external social 
capital dimensions on organizational competitive advantage. For this purpose, 
after an extensive study of literature, the initial conceptual model was designed. 
The questionnaires were distributed among senior executives and board members 
of Color and Resin Company and 64 questionnaires were returned and the data 
were analyzed by using descriptive statistics, inferential analysis and Structural 
Equation Modeling. Results show that the size of a firm impacts innovation and 
external social capital significantly affects the organizational competitive 
advantage. Also, structural dimension of external social capital is the most 
effective among the dimensions of competitive advantage, and strategic flexibility 
dimension is the most impressible dimension of external social capita. 
Additionally, the cognitive dimension of external social capital has the minimal 
impact on competitive advantage. It seems that the warm personal relationships, 
business relationships and working closely with many diverse groups and work 
teams in complex industrial organization are the most important tools for 
achieving the desired organizational results. 
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Abstract  
The purpose of this paper is to investigate the relationship between the quality 
of empowering the staff of Ministry of Finance and Economic Affair 
headquarter and the standard model of Investing in People. The research 
population of this study includes staffs of the headquarters of the Ministry of 
Finance with bachelor degree or higher who are 821 people and selected 
samples are 256 persons whom were chosen by Morgan’s table. Questionnaire 
used in this study are Spreitzer Psychological Empowerment standard 
questionnaire and a questionnaire which was designed according to the 
standard criteria of investing in people. First, the current status of 
psychological empowerment headquarters of the Ministry of Finance and 
Economic Affairs is measured and then the research hypotheses are tested and 
assessed by SPSS software and LISREL. Surveying the status of employee 
empowerment indicates the average level of empowerment in the organization 
and shows the need for improvements. Results also denote that there is a 
significant positive correlation between the quality of empowering the staff 
and the two components of commitment and planning. However, there is no 
relationship between two components of action and assessment of the standard 
model of Investing in People and the final model is obtained by the software. 
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Abstract 
Studying language, text and discourse in micro, native and local domains is one of 
the emphasized streams of research in the newest paradigm of strategy research, 
namely, “strategy as practice”. This critical study seeks to derive the “what” and 
“why” of the pattern of Iranian sport mangers decisions from the text of Iranian sport 
management using qualitative research and drawing on social constructivism 
philosophy. Accordingly, this study uses grounded analysis and induction-based 
coding approach through Atlas.ti – specific explorative analysis software. The 
conclusions are emerged from 12 semi-structured field interviews and 19 secondary 
documents. The samples result from a combination of purposeful, snowball, 
convenience, and theoretical sampling methods. Finally, it is discovered that the 
causal conditions of “economic uncertainty, managerial uncertainty, uncertainty of 
orientations ambiguity and uncertainty of politicized management” along with the 
intervening conditions of “past success, background, anxiety-relieving, power 
structure, and media role” shape the phenomenon of “certainty-demanding 
discourse” in the context of “stakeholders myopia and lack of independence”. These 
factors altogether construct the “legitimating strategy” and decisional consequences 
of tendency to “science, coalition, ethic, promotion, and adaptation”. 
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Abstract 
Given the importance of loyalty, this study seeks to test and investigate the 
effectiveness and mechanism of relationship between factors that influence 
the e-loyalty in Saman Bank. In this regard, Relationship Marketing Strategy 
is the independent variable, e-satisfaction and e-trust are the moderating 
variables and e-loyalty is the dependent variable in the research model. The 
research population is a group of customers in Tehran who used the internet 
services of Saman Bank. Two underlying foundations of Relationship 
Marketing, mutual obligation and communication, significantly affect e-trust 
and conflict management foundations and competency are highly effective 
one-satisfaction. However; no meaningful relationship was found between 
conflict management and e-trust. 
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